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ABOUT US

As we founded the company in 2003, we defined a basic principle that we still share: we want to
do what others won’t dare to do and create what others simply can’t produce.

The art of creating tomorrow’s sporting goods and outerwear doesn’t come only from reading
trend statistics. We spend time outdoors, join in, look inside and try to feel what makes people
happy.
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ABOUT US TEAM

JN Team, Since 2003 the team is managing the complete value chain for JN kites & boards from
design till distribution; in 2006 we started the JN outerwear, presented the first time at ISPO 2007.
We achieved several world champion titels in snow kiting & water kiting, further product test win-
ners and awards (ISPO award 07, Export award 2006).

Bernhard Jochum, owner and head of JN, with long-standing experience and understanding

of the sports industry‘s rules. Successfully managed Cabrinha (Neil Pryde, Hong Kong, Maui)
till 2003, became market leader in 2002; MBA Bocconi till 2000; European Sales manager Bur-
ton Snowboards till 1999; other stops: Trainee Goretex/Chiba, Marketing& Sales Junior at North
Sales.

Michael Nesler, designer has been the key player already at North and Cabrinha, before joining
exclusivly JN. He is recognized as outstanding designer in the paragliding branche. His expe-
rience in programming of areodynamic parameters, development skills and production know-how
makes him an important asset to our company.
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ABOUT US TEAM

Stefan Senoner, JN Outerwear designer with many years of experience in industry-leading ou-
terwear companies (Merlet Wool & Loden, Mammut) and professional sportsman (Kanu, Rafting,
Climbing, Free Skiing), Design Master Degree University of Wien (Austria).

Christa Flora, partner of JN, head and owner of Flora & Partner, a marketing agency, since 12
years successfully managing cooperate designs of key industry players. Christa and her team of

designers underline the individual character of Jochum & Nesler sporting goods.

Ivan Perini, Doctor of economy, Free University of Bolzano
operations manager, at JN since 2004

Victoria Angerer, Diploma in languages and tourism
operations, at JN since 2009
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ABOUT US TEAM

Roswitha Torggler, Bachelor of Design and Arts, Free University of Bolzano
product managment and design, at JN since 2009

Marvin MuBbach, Bachelor of Arts; Sports- and Eventmanagement, BiTS Iserlohn
distribution and marketing, at JN since 2010

Fabian Haberkorn, Master of sports & economy TU Munich
product tester

Wolfgang Prettner, BSC bachelor of science University of Vienna
product tester
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PHILOSOPHY

JN‘ s outerwear style: tradition meets future. JN has always wanted to produce good looking
and stylish outerwear for extremely active people. All we needed was a concept. Now we have
it - and it fits in perfectly with our motto and everything JN has done so far, because it is the
result of a natural development.

The basic idea results from man’s archaic desire to produce something new by integrating the
old and precious. The combination of old and new has ever since made man feel comfortable.

And that is exactly how JN’ s stylish collection became reality — it is a mixture of tradition and
future. First functional textiles were robust, water resistant, windproof, warm and virtually in-
destructible. Loden and boiled wool have been in use for hundreds of years. JN is now putting
these old textiles into a whole new context without resorting to folklore or romantic styles.
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PHILOSOPHY

The JN collection shows how exciting and sensible a mixture of century-old textiles and highly
modern functional materials can be. It is a charming mix of two worlds resulting in a new style
for people who like to move. This also becomes very apparent in how the garments are cut. At
the same time our pieces are stylish and highly presentable. The collection comprises ergono-
mic and breathable jackets, pants, hooded jumpers and waistcoats.

Feeling good and feeling free is our core business. The JN outerwear team is putting to an in-

tensive testing our current styles and newest creations to constantly improve and enlarged our
apparel collection. We aim to be an all around outfitter, when we talk about JN Outerwear. And
often we recive the feedback that we are on the right way. We are proud to be able to present

our newest products, which represent a totaly upgradeable category.
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JL

ADVERTISING

* Prints
* Posters
* Product catalogs

» Postcards and stickers

» Give aways

* Public relations

* Events and fairs




OUTERWEAR: POSTER

JOCHUMS& NESLER




OUTERWEAR: POSTER

JOCHUM & NEELER
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OUTERWEAR: PRODUCT CATALOG

JOCHUMSNESLER

OUTERWEAR COLLECTION F/W 2010/11




OUTERWEAR: PRODUCT CATALOG

Mly favorite place for product development.
Stefan Senoner, designer




OUTERWEAR: PRODUCT CATALOG

Comfortable clever clothing for acti-
vities all year round, perfect mobility
in Mmovement, using the benefits and
functions of wool.

DETAILS: hydrophobic microcordura
shoulder application avoids abrasion
and getting wet, napoleon pocket,
two hand-warming pockets. two net
pockets on hips.

FABRICS: boiled virgin wool, 500,
microcordura

100%
VIRGIN
wooL

Urban styled hoody vest for leisure
and outdoor adventures.

DETAILS: no-end front zipper; baseball
cap designed hoody, scottish square
pattern, two hand-warming pockets.

FABRICS: virgin wool 500,
scottish square loden




OUTERWEAR: PRODUCT POSTCARDS 2010




OUTERWEAR : FREEHEELER SEASON 2009/10

10 \WMEDIA

La 3ceria isverna i tegeti o Powsdier Waoces
harne Tiagqia pankcchiz. girenta shquesde
mont inrets dalAlesike bne

# b Powder-

rarmk. D vegnelane agh amant dells neve

B . geasi bl 1] har
sprofondane nefla neve freca find ai Ranchi. www powderwhore.com

HARMLESS

TOUGH GuY

PRODUCTIONS

1 e el ke e rprwia effetioati nel cong

o o stagsani imvernal Nin 30 mnuh della party

canirnle del im W concenirand presachi hulh

A “Tegpshghity” il o immaprabeh menty

gl bt o segymenit, Casoung & 45 minuti

denetnn gl inpeth poi sarmatie | beaghi i

TN Spanang £ Nord Amevica ¥ Susamenga
dabe A ol Slappone & mastrana riprese o “Powiiner™ & dir poco ncredibil. La
Acefu pad spetiacalins § scutamenti I prens Sricesh 1l Later. o b sescilals Feb
e sraipene ael manda gl Teleman, 1 saendinch svhesasme saprittuls A

gl armand el mansica riggee. www toughquyproductiens.com
Frh
Maly|

M
| FREERIDE No
P10 BELLI DELLE
ALPI AUSTRIACHE
Inlorsn [S4rg imand padecy
nelia neve resca Defls meravighoss semasone
il ginedchia nela
mrve besca i atale gedacn
o troeano queth menngle
Aribang? Per 108 45 magy
E a imgiantl. Wil 2o 1 migieri Froende delflusina™. rowieme anche Middery
JOCHUME NESBLER Amanon con i bout standard & melti altn comigh o daceie che lanng
b e pADE S conidee “clamic”, nanchil pale qans scenescutel Il ke desiove
mplesthmente 50 disoeue, tuTe befle, con ogni srade d ik prve
& st oppune ooh 1aine molls Semplics da Arfbeng. of Teral Drieotale fire
o1 Sk C30 I MG am DRl nela et Le oty sigbang alle tiona
ral “pewder” @ Carhine mefi dettaglirte ¢ ben delineste non Minco perders
Terimmiaming www freefide-map com

ACHCHLER B AL DR R L T CHR




OUTERWEAR : RADIUS EDITION NOVEMBER 2010
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